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About AH&MRC

The Aboriginal Health & Medical Research Council (AH&MRC) is the peak body and voice for 51 Aboriginal
Community Controlled Health Services in NSW. We advocate for culturally safe, high-quality health care
and support member services through policy, training, and research.

- Member

ﬂ Member with multiple locations in the area

Associate Member

- ADARRN: Aboriginal Drug and Alcohol Residential Rehab Network

Southern region

Metropolitan region

1 Aboriginal Medical Service Co-Operative
Ltd Redfern

2 Awabakal Newcastle Aboriginal Co-
Operative Ltd

Great Western Aboriginal Health Service

Link-Up NSW

Marrin Weejali Aboriginal Corporation

Tharawal Aboriginal Corporation

N o u W

The Glen Centre (Ngaimpe Aboriginal
Corporation)

8 Ungooroo Aboriginal Corporation

9 Yerin Eleanor Duncan Aboriginal Health
Centre

AH&MRC Members Map

10

Albury Wodonga Aboriginal Health Service Inc.

"

Brungle Aboriginal Health Service

12

Cummeragunja Housing & Development
Aboriginal Corporation - Viney Morgan Clinic

13

Griffith Aboriginal Medical Service Inc.

14

Illawarra Aboriginal Medical Service Aboriginal
Corporation

15

Katungul Aboriginal Corporation Regional
Health & Community Services

16

Murrin Bridge Aboriginal Health Service Inc.

17

Riverina Medical & Dental Aboriginal
Corporation

18

South Coast Medical Service Aboriginal
Corporation

19

The Oolong Aboriginal Corporation

20

Waminda - South Coast Women's Health &
Welfare Aboriginal Corporation

21 Bourke Aboriginal Corporation Health Service

22 Brewarrina Aboriginal Medical Service

23 Condobolin Aboriginal Health Service Ltd

24 Coomealla Health Aboriginal Corporation

25 Coonamble Aboriginal Health Service Inc.

26 Dubbo Regional Aboriginal Health Service

27 Gilgandra Local Aboriginal Medical Service

28 Maari Ma Health Primary Health Care

29 Maruuma Li Aboriginal Corporation

30 Orange Aboriginal Health Service Inc.

31 Orana Haven Aboriginal Corporation

32 Peak Hill Aboriginal Medical Service Inc.

33 Wahluu Health Aboriginal Corporation Bathurst

34 Walgett Aboriginal Medical Service

35 Wellington Aboriginal Corporation Health
Service

36 Weigelli Centre Aboriginal Corporation

37 Yoorana-Gunya Family Healing Centre
Aboriginal Corporation

Northern region

38 Armajun Health Service Aboriginal Corporation

39 Biripi Aboriginal Corporation Medical Centre

40 Booroongen Djugun Ltd.

41 Bulgarr Ngaru Medical Aboriginal Corporation

42 Bullinah Aboriginal Health Service

43 Durri Aboriginal Corporation Medical Service

44 Galambila Aboriginal Health Service Inc.

45 Maayu Mali Residential Rehabilitation

46 Namatjira Haven Drug & Alcohol Healing
Centre

47 Pius X Aboriginal Corporation

48 Tamworth Aboriginal Medical Service Inc.

49 Tobwabba Aboriginal Medical Service Inc.

50 Walhallow Aboriginal Corporation

51 Werin Aboriginal Corporation Medical Clinic
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About the CQI State Forum

The CQl State Forum is an annual event that brings together Aboriginal health professionals, community
leaders, and stakeholders to share strategies and innovations for improving health outcomes. It provides a
platform for collaboration, learning, and showcasing best practices in continuous quality improvement.

Event Overview 40+ ACCHS

Audience: Healthcare professionals, policy (Aboriginal Community SOId OUt
makers, community leaders, and industry Controlled Health Services) 2025 Forum
stakeholders from the Aboriginal health sector. Engaged each year

Format:
+ Sydney based conference

« Keynote speaker

43% t 6th Forum

* AH&MRC CEO Attendance growth _
. since 2021
« Industry expert presentations and from 2024-25
workshops

« Talks from ACCHO representatives on latest
practices and learning experiences

+ CQl Awards evening on Vivid Harbour Cruise 1 0 Awards
Attendance: Capacity for 120 attendees. Categories

Event History: This is the 6th year of the
annual CQl State Forum.

Growth: Attendance increases every year with
our last forum attendance up by 43% from the
previous year. We expect this year to sell out. Over 350

Attendees since 2021

2026 Theme: Achieving Quality: On Our Terms.
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Why Sponsor?

Sponsoring the CQl State Forum offers a unique opportunity to align your brand with a respected initiative
that drives positive change in Aboriginal health.

Benefits include:
B Amplify brand visibility: Showcase your brand across event materials and digital platforms.
I Direct engagement: with health professionals and community leaders across NSW.
I Enhance your brand’s reputation: among Aboriginal and non-Aboriginal stakeholders.
I Build strategic relationships: with key stakeholders in the Aboriginal health sector.

I Be recognised as a partner in advancing health equity: Position your organisation alongside sector
leaders driving tangible action toward Closing the Gap in health outcomes.

B Align with innovation: in sector advancements in digital health systems and clinical governance.

I Support workforce development and community leadership: Align your brand with strengthening
capacity in Aboriginal health services.

Digital Reach and Engagement
@ 130K

Website Views

4.3K 3.1K 3K >} 2.7K

Facebook followers Instagram followers LinkedIin followers Newsletter
97,500 Monthly views 9,900 Monthly views 12,000 Monthly views subscribers

RESOURCES, LEARNING, NETWORKING, RECOGNITION, GROWTH
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Feedback from Previous Sponsors

What some of our most recent sponsors had to say about their involvment in previous CQl Forums.

“We were proud to sponsor the 2025 CQI Forum hosted by AHMRC, and it was an incredibly
positive experience for the AMSED team.

As a sponsor, we valued the opportunity to connect directly with services, better understand their evolving
needs, and demonstrate our commitment to supporting workforce development across the sector.

The event was exceptionally well organised, meaningful in its content, and impactful in strengthening

partnerships. We look forward to continuing our support of future CQI Forums and the important
work led by AHMRC.”

Kent Whalley AMSED

Aboriginal Medical Service
Education 24/7

NAATSIHWP was really pleased with how engaged everyone was at the CQI State Forum 2025.

Delegates didn’t just show up—they leaned in, asked great questions, shared stories, and

genuinely connected with our team and with each other. It was great to see people swapping
ideas, challenging thinking in a positive way, and showing real commitment to strengthening the
Aboriginal and Torres Strait Islander health workforce.

Trevor Capps, NAATSIHWP

Our participation in the CQI forum was exceptionally positive and professionally rewarding.

The event brought together a diverse range of attendees who were genuinely willing to

engage and exchange insights. This allowed us to better understand the priorities and needs
of individuals and organisations across the sector. We would also like to commend the AH&MRC
team for their outstanding support throughout the process. From early coordination to on-the-day
logistics, communication was consistent, clear, and highly professional reflecting both strong
leadership and a commitment to excellence.

Benjamin Farro, ICTx

ickx
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Sponsorship Packages

GOLD SPONSOR 17 Benefits $1 5,000 (ex gst)

Inclusions:

» Premium logo placement on all event materials (program, website event page, social media, signage).
» Speaking opportunity during the event — 5 to 10 minutes

» Full-page feature in the event program

» Dedicated social media posts and inclusion in press releases

» 4 registrations including tickets to the private Vivid Sydney Harbour Cruise Awards Dinner (5400 value)
» Trade table for 2 days with 2 trade table attendants per day

> Banner display in prime locations

» Networking time: 3+ hours

> Pop-up digital banner during event

» Exclusive award presentation opportunity - during our awards night

» Logo feature on welcome letter in all guest accommodation

» Logo feature on exclusive photo booth background

> Feature in the post-event EDM with your website details

» Exclusive access to the photo gallery post-event

» Event statistics and attendee feedback report
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12 Benefits $10,000 (ex gst)

Inclusions:

)

)

)

)

Logo placement on all event materials and website event page

30 second video playing on screen during event (to be provided by sponsor prior to conference)
Half-page feature in the event program

Mention in social media posts

2 registrations including admission to the private Vivid Sydney Harbour Cruise Awards Dinner ($200)
Trade table for 2 days with 2 trade table attendants per day

Banner display in secondary location

Networking time: 3+ hours

Pop-up digital banner during event

Feature in the post-event EDM with your website details

Exclusive access to the photo gallery post-event

Event statistics and attendee feedback report

BRONZE SPONSOR 10 Benefits $5,000 (ex gst)

Inclusions:

)

)

)

Logo on event program and website event page

Quarter-page feature in the event program

Group acknowledgment post on social media

1 registration including admission to the private Vivid Sydney Harbour Cruise Awards Dinner ($100)
Trade table for 2 days with 2 trade table attendants per day

Banner display

Networking time: 3+ hours

Pop-up digital banner during event

Feature in the post-event EDM with your website details

Event statistics and attendee feedback report
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Inclusions:

» Trade table for 2 days with 2 trade table attendants per day

> Logo on event program and website event page

» Signage opportunity on coffee cart Your Logo
» Logo on coffee cups Here
» 2 promotional items in conference pack

» 2 full registrations including admission to the private Vivid Sydney
Harbour Cruise Awards Dinner

The Coffee Cart offers a high-traffic activation point, positioning your
brand at the centre of delegate networking throughout the conference.

Trade Table $3,000 (ex gst)

Inclusions:

» Trade table for 2 days with 2 trade table attendants per day
> Networking time: 3+ hours

» Potential to display your pull up banner behind table
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Other Sponsorship Opportunities

In-kind contributions or discounted rates are welcome. Benefits include logo placement,
acknowledgment during the event, social media recognition, and branding at sponsored elements.

Entertainment Sponsor $3,000 (ex gst)

Inclusions:

» Logo on media wall with all other sponsor logos

> Logo on event program and website event page

» Logo on sponsor acknowledgment slides

» Thank you at CQl Awards Night when entertainment is introduced
» Thank you post on social media after the event

» One staff pass for conference, including Vivid Sydney Harbour Cruise
Awards Dinner

» Branded flyer at the entertainment area
» Acknowledgement in post event email marketing to all attendees

» Social media story mention

Photo/Videographer Sponsor $2,000 (ex gst)

Inclusions:

» Logo on media wall with all other sponsor logos

» Logo on event program and website event page

» Logo on sponsor acknowledgment slides

» Thank you at the CQl Forum Awards Night

> Thank you post on social media after the event

» One staff pass, including catering for conference only
» Branded flyer at registration desk

> Acknowledgement in post event email marketing to all attendees
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Décor Sponsor $2,000 (ex gst)

Inclusions:

> Logo on media wall with all other sponsor logos

> Logo on event program and website event page

» Logo on sponsor acknowledgment slides

» Thank you at the CQI Forum Awards Night

> Thank you post on social media after the event

» One staff pass, including catering

» Branded flyer near the centrepieces on each table

» Acknowledgement in post event email marketing to all attendees

Print Material Sponsor $1,500 (ex gst)

Inclusions:

» Logo on media wall with all other sponsor logos

> Logo on event program and website event page

» Logo and acknowledgement on all table daily agendas
» Branded flyer at registration desk

» Social media story mention

Advertising and Other Opportunities

Full page advertisement in program $1,000 (ex gst)
Half page advertisement in program $700 (ex gst)
Quarter page advertisement in program $500 (ex gst)
Logo on media wall $500 (ex gst)

Vivid Sydney Harbour Cruise Awards Dinner ticket* $200 (ex gst)
* Subject to availability
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Sponsor details:

Organisation/
company name

Contact person

Email

Telephone ABN

Select sponsorship tier:

Gold ($15,000) Coffee Cart ($5,000)

Silver ($10,000) Trade Table ($3,000)

Bronze ($5,000)

Other opportunities: Advertising and other opportunities:
Entertainment Sponsor ($3,000) Full page advert in program ($1,000)
Photo/Videographer Sponsor ($2,000) Half page advert in program ($700)
Décor Sponsor ($2,000) Quarter page advert in program ($500)
Print Materials Sponsor ($1,500) Logo on Media Wall ($500)

Vivid Sydney Harbour Cruise Awards
Dinner ($200)

Please return this form to Anushri Mitra at amitra@ahmrc.edu.au or call 0407 705 469 for any queries.
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